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j Keeping the
Reputation
T> y simply walking into the
-'-'room, it is obvious that
this wasn't your ordinary,
run-of-the-mill class.
Perhaps it was because of the
numerous awards cluttering
the back wall of the room. Or,
maybe it was the two giant
banners, honoring the Doors
and the J. Geils Band, that
hung over the windows on the
side. But most likely it was
the hand-made posters ex-
pressing such thoughts as "It
is better to ask forgiveness
than permission." If someone
were to walk into the room by
accident, the reaction would
have been total confusion,
but to the twenty-five or so
students that met in the room
during sixth period, the reac-
tion was "There's no place
like home."
The room was D-6 and the
class was Journalism 3-N, af-
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One of his duties as advertising
manager was selling Clearlight
messages during lunch. Gena
Money buys a valentine mes-
sage from Scott Zebny.
fectionately known as Clear-
light. These were the people
that produced the school's
critically acclaimed newspa-
per. In the past, the Clearlight
staff was known for its ability
to produce one of the coun-
try's top high school newspa-
pers, and for its ability to
treat the physical and mental
malfunctions that occur dur-
ing deadlines. This staff was
no exception.
Led by editor-in-chief, Bob
Parajon, and his trusting
sidekick, Mark Niemann, the
staff was able to tackle such
issues as closed campus,
cheating, teenage prostitu-
tion, and child abuse. Stories
such as "Cheating: Students
cheat to make the grade," by
Mark Niemann received
some local attention from the
Evening Independent and
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